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BCTVYIIMTEJIbHBIE NCIIBITAHNWA

[Tpuem Ha 00yuyeHHE N0 MporpaMmaM MarucTpaTrypbl IPOBOAUTCS 110 Pe3yJIbTaTam
BCTYIIUTEJIBHOTO HCIBITaHUS — <OBK3aMeH Maructpa» (m.37 IlpaBun npuema)
[lenpr0 BCTYIHTENBHOTO MCIBITAaHUS SIBISETCS OLIEHKA YPOBHS OCBOCHUSA
NOCTYHAIOIIMM KOMIETEHIIUH, HEOOXOAMMBIX Al OOY4YEHHs IO HaIpaBIICHUIO
Maructparypsl 38.04.02 «MeHeIKMEHT».

dopMa  MPOBEAECHUS  BCTYNUTEIBHOTO  HUCHBITAHUS  —  TECTUPOBAHHE.
MakcuManbHOE KOJMYECTBO 0AIOB 3a BCTyNUTENbHOE HcnbiTaHue — 100 6amios,
MUHUMaJIbHOE KoJimyecTBO — 30 OamwtoB. TecTtupoBaHue BKJIIOYaeT B ceds: 6
BOIIPOCOB MOTUBALIMOHHOTO 0JI0Ka, 35 BOIIPOCOB TEOPETUYECKOTO OJIOKA.

MoTtuBanMOHHBIN OJIOK HaIlpaBJIEH Ha BBIIBICHHE MOTHUBALIMU U Liejel oOydeHus
10 BBIOpaHHOM MMporpaMMe MarucTpaTypsbl.

TGOpeTI/ILICCKHﬁ 010K COACPKHUT BOIPOChI IO OCHOBAM MCEHCIKMCHTA H
MapKE€THHTA. TCCTI/IpOBaHI/Ie IMTPOBOJAUTCA COrjiacCHO YCTaHOBJICHHOMY
PaClIMCaHul0 OYHO W/MIA C HCIOJIH30BAaHUEM ANCTaHIITMOHHBIX TEXHOJIOTHUH.
BCTyrII/ITeJIBHOG HCIIBITAHUC IIPOBOANTCA HA AHTIJIMHMCKOM SI3BIKE.

IMEPEYEHDb TEM JUIA IIOAI'OTOBKU K TECTUPOBAHHUIO
1. Basics and History of Management [1]; [2]; [3]; [4, P 10-45].
2. Fundamentals of Organization [1, P 33-70]; [4, P 306-342]; [5]; [6, P 75- 90].
3. Strategic Management [1, P 11-32]; [4, P. 201-260]; [7]; [8, P 41-43]; [9, P 7-
21]; [12, P 201-209].
4. Marketing Innovation [10]; [11, P 80-98].
5. Marketing Strategies [9, P 49-76]; [11, P 201-215]; [12, P 1-16]; [13, P 216-
219]; [14, P 18-26]; [15]; [28, P. 47-67]; [28, P. 491-530]; [28, P. 579-609].
6. Project Management Methodologies [16]; [17, P 8-17]; [14, P 18-26]; [18, P 7-
40].
7. Leadership and team management [4, P 425-467]; [6, P 90-100]; [14, P 23- 39];
[19].
8. Analysis of Business Environment [6, P 200-201]; [8, P 10-23]; [9, P 7-21]; [20,
P 53-68]; [21]; [23], [24, P 85-111].
9. Basic marketing. Introducing Marketing [1, P 99-132]; [11, P 16-29]; [24, P 8-
47], [28, P3-40].
10. The concept of marketing. Goals, objectives, functions of marketing [24, P 42-
67]; [28, P. 3-46].
11. The main categories of marketing: needs, requests, commodities, exchange,
deal, market [11, P 30-43]; [28, P. 3-46].
12. Marketing complex 4P: product, price, distribution, promotion [9, P 22-48];
[11, P 27-30]; [28, P. 659-753].
13. Marketing research: methods, stages, results [11, P 160-188]; [24, P 68- 88];
[28, P. 335-382].



14. Consumer behavior: cultural, social, personal, psychological [11, P 189- 200];
[24, P 89-116]; [28, P. 251-296].

15. Market segmentation [28, P. 387-458].

16. Marketing communications system [11, P 216-245].

17. Market planning [9]; [25].

18. International Marketing [8, P 1-9]; [6, P 143-173]; [24, P 143-167]; [27], [28, P
209-222].

19. Internet Marketing [13, P 1-20]; [26]; [28, P. 132-162].

KPUTEPUU OLUEHMBAHIA
MoTuBauMOHHBIN 0JIOK:
MakcuManbHOE KOJIMUECTBO 0aJIJIOB 3a BOMPOC — S5 0aJIIoB:
— apryMEHTUPOBAHHO U3JIaraeT CBOIO TOUKY 3peHus (10)
— SICHO, KPaTKO, U3JIaraeT CBOM MBICIIU, TpaMOTHas peub (10)
— BJIaJIe€T TEPMHUHOJIOTMYECKUM arnmnapaTom (10)
— 0003Havaet 1enu npodeccuoHabHOro pa3putus (10)
— JIGMOHCTPHUpPYET TIOHMMaHUE OCOOCHHOCTEH BBHIOPAHHOW MAarucTepcKoin
nporpammsl (10)
Teopernueckuii 0JI0K:
KonuuecTBo 6asioB 3a BEpHbBIN OTBET Ha BOMPOC — 2 Oasia
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