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(nuchbMeEHHBIA DK3aMeH)

IMEPEYEHDL TEM JUIA ITOATOTOBKU K TECTUPOBAHUIO

1. Basics and History of Management [1]: [2]; [3]; [4. P 10-45].

2. Fundamentals of Organization [1, P 33-70]; [4, P 306-342]; [5]; [6, P 75- 90].

3. Strategic Management [1, P 11-32]; [4, P. 201-260]; [7]; [8, P 41-43]; [9, P 7-21]; [12,
P 201-209].

4. Marketing Innovation [10]; [11, P 80-98].

5. Marketing Strategies [9, P 49-76]; [11, P 201-215]; [12, P 1-16]; [13, P 216-219]; [14,
P 18-26]: [15]; [28, P. 47-67]; [28, P. 491-530]; [28. P. 579-609].

6. Project Management Methodologies [16]; [17, P 8-17]; [14. P 18-26]; [18, P 7-40].

7. Leadership and team management [4, P 425-467]; [6, P 90-100]; [14, P 23- 39]; [19].

8. Analysis of Business Environment [6, P 200-201]; [8, P 10-23]; [9, P 7-21]; [20, P 53-
68]: [21]; [23], [24, P 85-111].

9. Basic marketing. Introducing Marketing [1, P 99-132]; [11, P 16-29]; [24, P §-47], [28,
P3-40].

10. The concept of marketing. Goals, objectives, functions of marketing [24, P 42-67];
[28, P. 3-46].




11. The main categories of marketing: needs, requests, commodities, exchange, deal,
market [11, P 30-43]; [28, P. 3-46].

12. Marketing complex 4P: product, price, distribution, promotion [9, P 22-48]; [11, P
27-30]; [28, P. 659-753].

13. Marketing research: methods, stages, results [11, P 160-188]; [24, P 68- 88]; [28, P.
335-382].

14. Consumer behavior: cultural, social, personal, psychological [11, P 189- 200]; [24, P
89-116]; [28, P. 251-296].

15. Market segmentation [28, P. 387-458].

16. Marketing communications system [11, P 216-245].

17. Market planning [9]; [25].

18. International Marketing [8, P 1-9]; [6, P 143-173]; [24, P 143-167]; [27], [28. P 209-
222].

19. Internet Marketing [13, P 1-20]: [26]; [28, P. 132-162].
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